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THINK QUEENSLAND, BUY LOCALLY CAMPAIGN
Mr HOLSWICH: Minister, your strategic direction on page 2 of the Service Delivery Statements quite rightly
acknowledges small business as being the engine room of Queensland’s economy and also talks about the
implementation of Queensland’s Small Business Strategy and Action Plan. Part of that strategy and action
plan is the Think Queensland, Buy Locally campaign. Are you able to elaborate on that campaign and what
that is doing to help Queensland’s small businesses?
Mrs STUCKEY: I thank the honourable member. I am very pleased that you ended up asking a question
about this because—I do not want to offend other members—this guy is the local champion for small
business. He has been absolutely amazing in his support of small businesses before he was elected and of
course since. I want to acknowledge you in front of everybody today for such a fantastic effort.
There are some 4,009 small businesses in the Pine Rivers electorate. They are already realising the benefit of
buying locally thanks of course to the efforts of their local member. He established his own Buy Local
campaign for Christmas and therefore he was instrumental in the thinking that went behind our Think
Queensland, Buy Locally campaign. This was launched on 25 March this year with the Premier and I when we
signed an agreement with the Chamber of Commerce and Industry Queensland to engage members of
parliament—all members of parliament—and local chambers in a Think Queensland, Buy Locally campaign.
By thinking locally first and buying locally, Queenslanders are able to make choices that will have a dramatic
effect and impact on their local communities and economies, particularly those in flood affected areas. As at
27 May this year, more than 14,000 stickers have been distributed and material has been downloaded 235
times from the business industry portal. The more customers that local businesses get, of course the more
jobs that can be created and the more people can be employed.
The aim of the Think Queensland, Buy Locally campaign partnership with CCIQ is to provide tools and basic
support for locally driven campaigns and to champion local communities such as yours, honourable member,
to run local purchasing campaigns, to assist local members of parliament to promote the benefits as well and
to grow local spend in local communities. One feature of the campaign coming up very soon is the Buy Locally
Saturday on 27 July. This day will be a part of the inaugural Queensland Small Business Week and will focus
shoppers’ attention even more on our beloved local small businesses.
Mr HOLSWICH: Just a quick follow-up question, thank you, Minister, for that endorsement. If you can send a
copy of that to my local newspapers, I would be very appreciative.
Mrs STUCKEY: I will let you do that.
Mr HOLSWICH: In your answer you talk about partnerships. Can you elaborate on that aspect of these
programs a little bit more?
Mrs STUCKEY: I thank the honourable member. I think I have probably given him enough kudos now, but I do
recommend that you perhaps copy the Hansard and circulate it—I am sure you are quite capable of doing
that—to your local media outlets. As I said earlier, on 25 March this year the Premier and I signed an
agreement with the Chamber of Commerce and Industry Queensland to engage members of parliament with
this campaign. We are actively engaging with CCIQ’s network of over 130 chambers of commerce, and I

understand many honourable members belong to chambers throughout the state. The proposed budget for
this initiative is less than $50,000. However, it has been leveraged significantly through in-kind contributions by
local members and local chambers of commerce. I take this opportunity to thank all of the members who have
embraced this campaign and have supported it, and I thank them on behalf of Queensland’s 412,000 small
businesses. The other partners in the Think Queensland, Buy Locally campaign include many small and
medium businesses, business enterprise centres, local business groups, regional development organisations
and local councils.

