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DESTINATION Q
Mr HOLSWICH: Minister, in the Service Delivery Statement at page 2 it talks about the department’s
objectives for 2013-14. Right at the top of the list is delivering the second DestinationQ forum on the Gold
Coast. Can you provide us with an update about that DestinationQ forum and why that is important to
Queensland’s tourism industry?
Mrs STUCKEY: I thank the honourable member for that question. I have to say that I have visited the
member’s electorate and he certainly represents a very picturesque tourism destination. Not many people
would have thought of Pine Rivers in terms of tourism, but certainly in relation to that drive market you have
some really special attractions there. The people whom I met are certainly understanding of the welcoming
hospitality that is required.
As I have told honourable members, last year the Premier and I held the inaugural DestinationQ forum. It
focused on immediate actions that we needed to take to restore our ailing industry. I promised it would not be
a one-off event and I am delighted to be able to update the committee on the second annual DestinationQ
forum. May I commend the member on registering in time to attend this forum because a lot of people have
been disappointed. Once again this year there was an oversubscription so we have had to send a letter of
decline to some people because there was just such high interest.
I will, of course, again be joined by the Premier and my tourism cabinet colleagues on 27 and 28 August on
the beautiful Gold Coast for this year’s forum. Importantly, we will once again be joined by over 300 tourism
industry representatives. The 2013 forum will provide an opportunity for the industry to review the progress
since the forum in 2012 and finalise the 20-year plan for Queensland’s tourism industry. The industry will be
asked to consider what is needed over the long term over areas of partnerships; infrastructure and investment;
quality, service and innovation; nature and culture; iconic experiences; and market mix. Of course, we will
consider all of that in the context of the megatrends identified by research company CSIRO.

